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LED DISPLAY BRINGS THE MADAME TUSSAUDS EXPERIENCE TO
"'THE CROSSROADS OF THE WORLD'

The celebration of 250 years in business is quite a feat considering that customer trends change
from year to year. Today's smart phone toting consumer values quick images and selfies more than
the experience of simply walking through a room of historical or celebrity figures. For the Madam

Tussauds located in Times Square, Merlin Entertainment Group found that their brand needed a
refresh, an update to let passersby know that wax figures are not just there to look at, but they are

there for the selfie of a lifetime.

“Our primary objective is to drive over one million visits annually.” -- Blaine McCurry,

Communications Manager, Merlin Entertainment Group



THE CHALLENGES

Located right in the heart of Times
Square, Madame Tussauds not only
needed an image update, but they

also were looking for a way to drive
increased foot traffic in one of the LED
capitals of the world. Although they had
recognizable brand awareness, they

had poor brand identity. Due to a static,
roped off wax figure in the window,
passersby did not recognize this museum
as a destination, a place of fun or
excitement. The identity of the museum
needed to be re-defined and re-branded
to convey what was awaiting visitors once
inside. As the city that doesn't sleep, the
Times Square location had an additional
challenge. Once chosen, the technology
would have to be installed during non-
traditional business hours, requiring a
unique team that could work quickly and
through the late night in order to ensure
the entrance blockage wouldn't affect

potential visitors.

FACTOID: The second American
Madame Tussauds attraction opened in
2000, giving tens of millions of annual
visitors to Times Square — ‘the crossroads
of the world" — the chance to see
Madame Tussauds. Today, the custom
LED Display, visible from 42nd Street,
allows people to get a preview of what

awaits them inside the museum.

SOLUTION

Meeting the challenge head on,
NanoLumens partnered with Open Eye
Global to create a standalone feature
for Merlin Entertainment Group that
would not only grab the attention of
sightseers in New York City, but would
also help to rebrand Madam Tussauds
into the hip destination of cell phone
photographers everywhere. Working
through the night for several nights, the
team installed a 4mm Pixel Pitch Nixel
Series™ display that is more than 12
feet tall and 10 feet wide.

Launched in conjunction with hired
actors and models that would represent
realistic visits with the wax figures as
the content for the new, engaging
display; the installation was an instant
success. The new display and refreshed
branding garnered immediate appeal
with passersby on the Times Square
Street.

“It was clear to us that many people’s
perception of Madame Tussauds lags
way behind the modern-day reality.
So our focus was on creating content
and using technology to visualize and
bring to life the Madame Tussauds
experience, emphasizing what an
incredibly dynamic and interactive
attraction it is for visitors.” -- Bryan
Meszaros, CEO, OpenEye Global

RESULTS

The new immersive display, one that
stood out even in the LED-heavy Times
Square location along with new engaging
video content was able to provide a
much need boost to the foot traffic of
Madam Tussauds. Allowing them to truly
project the breadth of experience that
they had to offer, the museum quickly
had a boom of visitors, and as a result,
revenue. Not only did ticket sales to the
museum increase, but the merchandise
shop was also benefitting from the new
LED display.

Today, Madam Tussauds in increasing
their digital footprint with both their
Ghostbusters exhibit and their brand new
Kong Skull Island exhibit. The museum

is now seen in an entirely different light
through their promotional experience.
They have broken through the noise of
Times Square; successfully modernizing

to today’s digitally native customers.

“Our prime location here on 42nd Street
in Times Square makes it absolutely
critical to convert guests from the street.
We do see about 30,000 domestic
visitors pass by our doors each day, so
implementing the NanoLumens digital
board in our lobby to communicate the
breadth of our experience to drive them
in has been critical.” -- Blaine McCurry,

Communications Manager, Merlin

Entertainment Group




TECHNOLOGY

Utiizing an attention-capturing 13-foot by 12-foot 4mm Pixel Pitch NanoLumens Nixel Series™ display
visible on the street, Madame Tussuads harneses the power of the internet by streaming the experiences of
patrons inside the museum. Once inside, a successful interactive digital solution encourages guests to post

"dynamic selfies” to social media.

ABOUT MADAME TUSSAUDS

Madame Tussaud’s wax museum is a major tourist attraction that includes historical and royal figures, film
stars and sports stars. Millions and millions of people have flocked through the doors of Madame Tussauds
since they first opened over 200 years ago and it remains just as popular as it ever was. With locations on
four continents, there are many reasons for this enduring success, but at the heart of it all is good, old-

fashioned curiosity. Online: www.madametussauds.com

ABOUT NANOLUMENS

NanolLumens, headquartered in Atlanta, Georgia, creates display visualization solutions that deliver truly
immersive customer experiences and great return on investment. We provide unique solutions to problems
that haven't been thought of yet. Our fully custom display solutions provide engaging customer experiences
and the ability to realize solid returns on investment. Our brilliant displays, designed and assembled in the
USA, are so thin, lightweight and curvable, they fit almost anywhere. With quality backed by an industry
leading, Six Year Warranty, NanoLumens is your collaboration partner for visualization solutions that live up

to your imagination. Online: www.NanoLumens.com.
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